BEST IN CLIENT SATISFACTION

OVERALL SATISFACTION

CONGRATULATIONS to VINELL McWILLIAMS!
...chosen for Orange County’s 2010
Five Star Wealth Manager Award.
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Complete listing of the 2010
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to be featured this Spring in
the Orange Coast Magazine.
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We surveyed consumers, financial service professionals
and Orange Coast Magazine subscribers to find wealth
managers in the Orange County area who scored highest
in overall client satisfaction. Here they are.

ell over half of the consumer
W responses in the Orange County

area indicated it is difficult to
find a wealth manager they trust and rely
on.Y Wealth managers, broadly defined,
are those individuals who help you man-
age your financial world and/or implement
aspects of your financial strategies. Com-
mon examples of wealth managers are
financial advisors, life insurance agents,
accountants, tax advisors, attorneys, etc.

With more than 45,000 wealth manag-
ers in the Orange County area, how do
you find someone who listens to you,
represents your interests and operates
with an emphasis on integrity and ser-
vice? Orange Coast Magazine can help.
The magazines recently formed a partner-
ship with Crescendo Business Services,
an independent research firm, to find out
which wealth managers successfully sat-
isfied key client satisfaction criteria and
overall scored the highest in client satis-
faction.

The Selection Process

In July, Crescendo surveyed, by mail and
phone, 45,000 high-net-worth residents in
the Orange County area and subscribers
of Orange Coast Magazine. An additional
5,000 surveys were sent to financial ser-
vices industry professionals.

On the surveys, recipients were asked
to evaluate only wealth managers whom
they knew through personal experience,
and to evaluate them based upon nine
criteria: customer service, integrity, knowl-
edge/ expertise, communication, value for
fee charged, meeting of financial objec-
tives, post-sale service, quality of recom-
mendations and overall satisfaction.

Only original surveys —no copies—
returned in their specially designed enve-
lopes were accepted as valid.

(1) 2010 Consumer Survey, Quantitative Market Intelligence

By August, stacks of surveys had arrived
and Crescendo began carefully scoring
each wealth manager. Both positive and
negative evaluations were included in the
scoring. Only wealth managers with five
years of experience in the financial ser-
vices industry were considered.

Next, each wealth manager was re-
viewed for regulatory actions, civil judicial
actions and customer complaints as re-
ported by FINRA (the Financial Industry
Regulatory Authority) and other regulatory
agencies.

Then, before finalizing the list, wealth
managers were reviewed by a blue-ribbon
panel. The blue-ribbon panel was com-
prised of individuals from within the finan-
cial services industry. Although panelist
comments were incorporated into the final
score, safeguards were built into the re-
view process to reduce the ability of panel
members to influence the composition of
the final list on the basis of company af-
filiation.

An Elite Award

The resulting list of 2010 FIVE STAR
Wealth Managers is an elite group, repre-
senting less than 7 percent of the wealth
managers in the Orange County area.
Only 350 of the top scoring wealth man-
agers made this year’s list. To make the
list more user-friendly, wealth managers
have been grouped based upon their pri-
mary financial service. Each wealth man-
ager has also listed up to three additional
financial services that they provide their
clients.

Although this list will certainly be a use-
ful tool for anyone looking for help in man-
aging their financial world or implementing
aspects of their financial strategies, it
should not be considered exhaustive.
Undoubtedly, there are many other excel-
lent wealth managers who, for one reason
or another, are not on this year’s list.

RESEARCH DECLARATIONS:

As with any research or recognition pro-
gram, it is important that we provide you
the following declarations:

* The 2010 Five Star Wealth Managers do
not pay a fee to be included in the research
or the final list of Five Star Wealth Manag-
ers.

* The overall evaluation score of a wealh
manager reflects an average of all respon-
dents and may not be representative of
any one client's evaluation.

» The FIVE STAR Award is notindicative of
the wealth managers’ future performance.

* Wealth managers may or may not use
discretion in their practice and therefore
may not manage their client's assets.

 The inclusion of a wealth manager on the
FIVE STAR Wealth Manager list should not
be construed as an endorsement of the
wealth manager by Crescendo Business
Services or Orange Coast Magazine.

« Working with a Five Star Wealth Manager
or any wealth manager is no guarantee as
to future investment success nor is there
any guarantee that the selected wealth
managers will be awarded this accomplish-
ment by Crescendo in the future.

« The research process for the FIVE STAR
Wealth Manager Program, managed by
Quantitative Market Intelligence (QMI),
incorporates a statistically valid sample in
order to identify the wealth managers in the
local market that score highest in client
satisfaction. QMI does not include wealth
managers on the list unless their score is
statistically valid. At least fifty percent of
the wealth managers in the market have a
statistically valid score.

e For more information on the FIVE STAR

Award and the research/selection methodol-

ogy, go to:
www.fivestarprofessional.com/wmresearch






